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"It took 75 years for telephones to achieve 
50 million users, while Angry Birds reached 

that goal in a mere 35 days." 





Apple 
generates

More than US
$300,000 per

Minute, 
which is

$5,000+ per
second.

Apple has 
more

operating 
cash

than the 
U.S.

treasury.

Apple is 
worth

more than 
the 

entire 
Russian

Stock 
Market.



A few facts about Apple…



https://youtu.be/vnVuqfXohxc

https://youtu.be/vnVuqfXohxc






Without print, we won’t have headlines like this…



Don’t underestimate the value of paper

https://youtu.be/ksO35s3Bffc

https://youtu.be/ksO35s3Bffc












They are moving to a Conversation 

Economy, Experience Creation and 

Programmatic Advertising







 To attract more traffic to your website

 Converting new traffic into leads

 Converting more leads into customers

 Retaining those customers

 Measure & analyze each step for continuous 

improvement





(Paid Search)
Relevant Targeting to a self-selecting audience – only shows to 

searchers looking for your (or similar) products or services











“If I had asked 

people what they 

wanted, they would 

have said faster 

horses.” 
Henry Ford







2004 Search

“miserable failure”

on Google…

Your choice!





2015:

ADAPTED FOR MOBILE

In 2015, searchers look outside the 

Golden Triangle because mobile 

devices have conditioned searchers 

to scan vertically rather than 

horizontally.



Marketing and Technology 
is getting much closer





The empowered consumer is 

influenced by channels they trust

90% trust recommendations from their network

81% go online to get that recommendation



2.
1.























RIO: The Content (and Social Media)

Challenge

Monetization

Foundational 

and

Community Building 

Content

Innovation



SEO and Content







Conversion 

Prism





‘Consumers’ now have the means and the desire to create 

Your Marketing Message; 

and then distribute it, share it, amplify it, remix it and 

shape it to meet their needs





Jewelry.com









Your social network is owned by advertisers.

Every post you share, every friend you make and 

every link you follow is tracked, recorded and 

converted into data.

Advertisers buy your data so they can show you 

more ads. You are the product that’s bought and 

sold.

https://ello.co/







Berkshire Hathaway Shareholders Meeting



Dear valued friend,

When was the last time you bought yourself or someone you love jewelry? It's been too long! 

Visit us at Jewelry.com and shop our extensive assortment of designer jewelry and curated 
collections.

Make someone happy!
Eugene





• Censorship "Great Firewall" occupies an 
important place on the Chinese Web. 

• 91% of Chinese Internet users have an account 
on at least one social network compared to only 
67% of the Americans. 





QQ = 829 million

600 million

400 million

500 million

Chinese Internet users like to update their profile at least once per day





Alibaba’s ‘Singles Day’ sales top $9 billion, 

bigger than Black Friday (11/11) 

Alibaba Group the largest e-commerce company in China, surpassed $2 

billion in sales volume processed through payments app Alipay within the 

first hour. Total sales of $9 billion, with some 43% generated from mobile, 

according to Alibaba. 

Known as “Singles Day” in China, the holiday was invented by Alibaba in 2009 

as a play on a two-decades-old celebration of China’s bachelors. Since then, 

Alibaba’s Singles Day sales have grown at a meteoric pace, skyrocketing a 

whopping 5,740% from 2009 to 2013.









http://wtfqrcodes.com



http://wtfqrcodes.com



http://wtfqrcodes.com





Cindy Edelstein - @cindyedelstein

PeggyJo Donahue - @peggyjodonahue

Mathew Perosi - @matthewperosi

Andrea Hill - @andreahill

Jennifer Heebner - @jenniferheebner

Robin Hawk - @flyonthewall

Rio Grande - @riogrande

The Jewelry Insider - @jewelrycom

Third Coast Gems - @ThirdCoastGems

Eugene Brill - @eugenebrill



http://www.wordpress.com/

http://www.drupal.org

http://www.joomla.org 

http://www.wix.com/

http://www.magentocommerce.com/

For more CMS info:

http://www.siteground.com/best_cms_tools.htm

http://www.wordpress.com/
http://www.drupal.org/
http://www./
http://www.wix.com/
http://www.magentocommerce.com/
http://www.siteground.com/best_cms_tools.htm


http://www.sempo.org/

http://www.seomoz.org/

http://www.bruceclay.com/

http://www.hubspot.com/

http://www.woorank.com/

http://www.wordtracker.com/

http://www.wordstream.com/

http://tools.seobook.com/
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http://www.crazyegg.com/

http://www.clicktale.com/

http://fivesecondtest.com/

https://qualaroo.com/

http://www.usertesting.com

http://www.bazaarvoice.com/

http://www.spyfu.com/

http://www.ghostery.com/

http://www.surveymonkey.com/

http://www.zoomerang.com
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http://www.spyfu.com/
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http://www.google.com/analytics/

http://web.analytics.yahoo.com/

http://www.unica.com/

http://www.adobe.com/solutions/digital-marketing.html

http://www.coremetrics.com/

http://www.endeca.com/en/

http://www.webtrends.com/

http://www.hitslink.com/

http://clicky.com/

http://www.hubspot.com
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http://www.socialmediaexaminer.com

http://www.socialoomph.com/

http://www.twellow.com/

http://tweepi.com/

http://www.tweetdeck.com/

http://hootsuite.com/

http://twitterfeed.com/

http://www.getelastic.com/

http://onlywire.com/

http://www.klout.com

https://newsle.com/
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http://www.prweb.com/

http://www.prnewswire.com/

http://www.free-press-release.com/

http://www.1888pressrelease.com/

http://www.24-7pressrelease.com

http://www.businesswire.com/

http://www.marketwired.com/
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https://www.paypal.com/

http://www.1shoppingcart.com/

http://www.bigcommerce.com/

http://www.magentocommerce.com/

http://www.shopify.com/

http://www.oscommerce.com/

http://www.volusion.com/

http://www.aspdotnetstorefront.com

http://www.getelastic.com/

http://www.pixafy.com

http://www.squarespace.com/
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Contact me, Friend me, Link to me, 
Follow me, (s)talk me…

eugenebrill@gmail.com

eugene.brill@richlinegroup.com

http://www.facebook.com/eugenebrill

http://www.linkedin.com/in/eugenebrill

@eugenebrill

Skype: eugenebrill

www.eugenebrill.com/blog/GIA

mailto:eugenebrill@jewelry.com
mailto:eugene.brill@jewelry.com
http://www.facebook.com/eugenebrill
http://www.linkedin.com/in/eugenebrill
http://www.eugenebrill.com/blog/GIA

